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Facebook and Stats
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Facebook and Stats
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on WhatsApp on Messenger on Facebook on Instagram on Groups
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of mobile
time spent
IN apps

Source: “Average Time Spent per Day with Major Media by US Ac@@aparuy 2016, comScore, US Mobile

App Report, October 2016
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Source: 1) Instagram user survey, Poll of 2995
respondents in the US ages 18+, March-November
2015; 2) G/O Digital, “Holiday Purchasing Habits: A A
Digital Advantage for Local Businesses, Aug 17 2015
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— Joanna Bursch and 2 other frends like '
— Carolyn Everson s photo
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Rslaxing and fun on Hols !
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i Rob Penwell
\ . Matt Thurston Having my mind blown at the Achihuly = pMatt Thurston
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going here on Tuesday and nothing elss. ! ¥ / / going here on Tuesday and nothing elsa.
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= Nights Out

= Food

= Pets

= Babies

= \Weddings

The figures cited refer to an average score for super users and
total sample across the relevant individual markets
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facebook. Male, USA
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Anyone up for the beach
sometime early afternoo

I @ Stephen Doyle
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One hour down, fourteen I¢
here we comel!!!
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Source: “Digital Travel Research Journey” by GfK (Facebook-commissioned survey of 2,400 people in the US ages 18-64 who had booked a business or leisure trip in the previous three months. Nov 2015-May 2016. A trip was
defined as booking accommodation and/or transportation for leisure or business purposes and staying at least one night at a location other than one’s home. Inspired Travelers are people who told us they did some sort of
research online to find inspiration before booking their last trip.
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